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FOREWORD 

Tourism sector is one of the fastest growing industry in Namibia considering its 

contribution towards the Gross Domestic Product (GDP), hence it has been 

identified as a strategic sector in the National Development Plans with promise 

for growth and job creation by the Government. 

 

 In order for the Namibian tourism sector to continue growing, developing and to 

be sustainable yet competitive, it is imperative for the Government and its 

stakeholders to have up-to-date, reliable, and comprehensive information on travellers to Namibia. The 

Ministry is task to compile Annual Tourist Statistical Report. These reports aim to shed light on the 

characteristic tourist arrivals such as nationality, length of stay, purpose of visit and mode of travel, and key 

source markets.  

 

The 2019 tourist statistical report highlight a slight increase of 1.3% of 1,681,336 foreign travelers to Namibia 

as compared to the previous year (2018). The tourist arrivals increased with a 2.5% from 1,557,279 in 2018 to 

1,595,973 in 2019.  

 

Base on the analyses Namibia needs to keep up the momentum for further development of tourism, to move 

away from seasonal destination into an all-year destination. Therefore its advisable for all stakeholders to 

increase their efforts towards making Namibia a preferable destination.   

 

Therefore it is my honour to officially present the 2019 Annual Tourist Statistical Report. 

 

 

 

 

Hon. Pohamba Shifeta (MP)  

Minister of Environment, Forestry and Tourism 
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EXECUTIVE SUMMARY 

 

 

 

RETURNING RESIDENTS 

22,988 

(1.4%) 

TOURIST ARRIVALS 

1,595,973 

94.9% 

SAME-DAY VISITORS 

54,871 

(3.3%) 

OTHERS 

7,505 

(0.4%) 

TOTAL FOREIGN ARRIVALS 

1,681,336 

(100%) 

TOURIST ARRIVALS GROWTH RATE      POPULAR  ENTRY POINTS 

TOUIRISTS GENDER        POPULAR MODE OF TRANSPORT 

TOP TEN TOURIST MARKETS                                   TOP TEN OVERSEAS MARKET 

SEASONALITY        

AGE OF OVERSEAS TOURISTS          TOURISTS FROM CHINA 

TOURIST FROM NORTH AMERICA           OVERSEAS  PURPOSE OF VISIT 

2.5% Increase  from 2018 to  2019 

3.9% Increase from  2017 to 2018 

30.0% Northern Border Posts 
27.1% North Easter Border Posts 
19.9% HKIA 

Angola, South Africa ,Zambia ,Germany, 
Zimbabwe, Botswana,  
France ,UK , USA and China  

26.1% increase from 2018-2019 
0.1%    increases  from 2017-2018 

49.5% Age less than 40 years 
50.5% Age above 40 years 

24.0% Comes between Jan-April 
25.1% Comes between  May-Sept 
23.8% Comes between  Oct-Dec 

67.8% Are above 40 years from European Market 
60.0%  Are above 40 years from North American 
Market  

4.3% decline in 2018-2019 
8.4% decline in 2017-2018 

50.8% Visiting Friends and Relatives 
33.6% Holiday 
12.4% Business 

60.0% Male 
40.0% Female 

14.4% Visiting Friends 
78.4% Holiday 
5.0% Business 

15 days in 2019 
16 days in 2018 

54.1% Road Users 
42.8% Air Users 

Germany, France, UK, USA, China,  
Netherlands, Switzerland, Italy,  
Portugal and Scandinavia 

TOURISTS PURPOSE OF VISIT       AVERAGE LENGTH OF STAY 
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Objectives 
 
The tourist statistical report depicts the flow of tourist arrivals in Namibia per annum. 
 
The main objective of this report is to provide up to date statistics to all tourism stakeholders. These statistics are 
relevant for planning, budgeting and evaluation of tourism programmes and projects as well as for the general 
purposes. The key users of tourism statistics include the Government of the Republic of Namibia (GRN), the 
Namibia Tourism Board (NTB), Namibia Statistics Agency (NSA), the Bank of Namibia (BoN), and National 
Planning Commission (NPC), Federation of Namibia Tourism Association (FENATA), research institutions, NGOs, 
donors, universities and the general public. 
  
Report sections 
 
The first section of this report contains comprehensive statistics presented in graphic formats that include foreign 
arrivals profile; tourist arrivals profile; tourists arrivals by region, purpose of visit, intended length of stay, gender, 
age group, point of entry, mode of travel and seasonality of travel.  
  
The second part is an Annexure containing detailed statistical tables covering information on tourist profiles. 
  
Key Concepts and Definitions 
 
Foreign Tourist  
 
A foreign tourist is defined as “any visitor travelling to a country other than that of his/ her residence but outside his/
her usual environment for more than 1 night but less than 12 months and whose main purpose of visit is other than 
the exercise of an activity remunerated from within the place visited”. This is the United Nation World Tourism 
Organisation (UNWTO) definition used to identify who is a foreign tourist visiting Namibia. 
  
Country of Residence 
 
The country of residence is one of the key criteria for determining whether a person arriving in a country is a 
“visitor” or “other traveller”, and if a “visitor” whether he/she is a national or overseas resident. The underlying 
concept in the classification of international visitors by place of origin is the country of residence, not their 
nationality. Foreign nationals residing in a country are assimilated with other resident for the purpose of domestic 
and outbound tourism statistics. 
  
Purpose of Visit 
 
The main purpose of a tourism trip to a country (or place) is defined as “the purpose in the absence of which the 
trip would not have taken place”. It is determined by the main activities in which the visitors has been or will be 
involved during the trip at destination. The main purpose of the visit for the tourists are classified into four 
categories, which are: Visiting Friends/Relatives, Holiday, Business, and Other (those reason that did not fall under 
the other three categories). 
 
The above definitions and classifications were applied in this study and, being internationally accepted, 
will allow for global comparison of Namibia’s tourism statistics. 

INTRODUCTION 
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LIST OF ACRONYMS 

B&B………………………………………………….………………………………………………………..Bed and Breakfast  

BoN……………………………………………………………………………………………………………...Bank of Namibia  

ETEA……………………………………………………………………………..Emerging Tourism Enterprises Association 

FENATA…………………………………...……………………………………Federation of Namibia Tourism Association  

GDP……………………………………………………………………………………………………Gross Domestic Product 

GRN………………………………………………………………………………….Government of the Republic of Namibia 

HAN……………………………………………………………………….........................Hospitality of Association Namibia 

HKIA……………………………………………………………………………………….Hosea Kutako International Airport 

MEFT………………………………………………………………………Ministry of Environment, Forestry and Tourism      

MHAISS………………………………………………………..Ministry of Home Affairs, Immigration, Safety and Security 

NACOBTA………………………………………………….……………..Namibia Community Based Tourism Association 

NGO…………………………………………...……………………………………………..Non Governmental Organisation 

NPC…………………………………………………………………………………………….National Planning Commission  

NSA………………………………………………………………………………………………….Namibia Statistics Agency    

NTB……………………………………………………………………………………………………..Namibia Tourism Board  

NWR……………………………………………………………………………………….…………..Namibia Wildlife Resorts 

TSA…………………………………………………………………………………………………...Tourism Satellite Account 

UK………………………………………………………………………………………………………………..United Kingdom 

UNWTO…………………………………………………………………………United Nations World Tourism Organisation  

USA…………………………………………………………………………………………………….United State of America  
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Entry and Exit Points 

All Arrival Forms 

Forms are collected from  32 point 
of entries, including: 18 Border 

posts, 10 airports , 2 sea-ports and 
2 Islands on a quarterly basis by 

MEFT Officials 

Sorting 

Departure forms are set aside 

Arrival 
Forms 

Departure 
Forms 

Sorting 

Forms completed by Namibians are set aside 

Namibian 
Arrival 
Forms 

Sampling Coding 

Data 

Cleaning 

Data  

Verifica-

Weighting 

& Analysis 

Draft  

Report 

Manually 

entered into 
CSPro and 

exported to SPSS 
for cleaning and 

verification 

A systematic 
sampling method 

was used to selected 
a sample of 60,000 

forms out of 
1,681,336 total 

arrival forms for 
2019. Key variables 

used are entry points, 
days, months and  

nationality 

Stakeholders’ consultation  

METHODOLOGY 

Entry 

Final 

Report 

Foreign 
Arrival 
Forms 
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FOREIGN ARRIVALS PROFILE 

Figure 1: Foreign arrivals by Years, 2014  - 2019 

Figure 2: Foreign arrivals by category, 2018  - 2019 

In 2019, a total of 1,681,336 foreign travelers visited Namibia as compared to a total of 1,659,762 in 2018, which 

represents a 1.3% increase over the period. The foreign arrivals category was made up of 94.9% tourists, 3.3% 

same-day visitors, 1.4% returning residents and others 0.4%. Apart from the slight increase recorded in 2019, the 

average growth over the last four years (2015 to 2018) has been modest below 4%. The slow growth may be 

attributed to various global factors such as world financial crisis and due to limited marketing efforts. This could be 

attributed to fact that source markets had reached their peak that leave NTB to venture into new potential markets 

such as the Asia, Australia and Middle Eastern markets.  

 

Over the years, the foreign arrivals figure had been dominated by travelers from Angola mainly seeking medical, 

shopping and visiting family and friends (VFR). In 2019, 36.1 % of Angolan travelers made up the total figure of 

foreign arrivals into Namibia. While travelers from Brazil and Russia recorded the lowest, amounting to 0.2% and 

0.3% respectively.  
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WHO VISITED NAMIBIA IN 2019 
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TOURIST ARRIVALS PROFILE 

Figure 4: Tourist Arrivals  - Growth Rate: 2014 - 2019 

Figure 3: Tourist Arrivals by Year: 2014- 2019 

The tourist arrivals recorded a slight increase of 2.5% from 1,557,279 in 2018 to 1,595,973 in 2019.  Figure 4 

indicate the peak of 12.2% in 2014 which is a result of the significant marketing efforts achieved during the 

Adventure World Travel Summit (AWTS). Thereafter there is a significant decline which is due  to marketing budget 

reduction of the Namibia Tourism Board (NTB) over time. It is forecasted for tourist arrivals to increase by 3.4% in 

2020, however; due to the COVID-19 pandemic global outbreak, the foreign arrivals will be negatively affected. The 

total number of tourist arrivals was dominated by arrivals from Angola, South Africa and Zambia which accounted 

for 36.1%, 16.9% and 15.4% respectively. The figure from the European markets decreased by 16.4% as 

compared to 1.9% decrease in 2018. While African markets increased with 7.5% and other regions had increased 

by 5.6%. The Namibian tourism is well known for its big five wildlife, endless horizon and multiple cultures.  
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Figure 5: Overseas Tourist Arrivals : 2014 - 2019 

As from 2014 to 2017, Namibia observed a significant growth in the overseas tourist arrivals, from 2018 and 2019  

the country start to observe a decline of 3.8% and 12.1% in the overseas tourist arrivals  respectively. The 2019 

figure might be attributed by the arrivals from the European markets which shows a decrease of 16.4% in 2019 as 

compared previous years.  

NTB 



 

8 
Statistical Report 2019|Ministry of Environment , Forestry and Tourism  

TOP TEN TOURIST MARKETS 

Figure 6 below, indicates the top ten tourist source markets of 2019. It is worth noting that the first six markets had 

managed to maintain their positions for the past five years. Angola provided the largest percentage, which 

accounted (35.3%) followed mainly by South Africa (17.3%), Zambia (14.9), Germany (6.1%), Zimbabwe (4.5%), 

Botswana (4.2%), France (1.8%), United Kingdom (1.7%), United State of America (1.6%) and China (1.2%). It is 

worth mentioning the appearance of China amongst the top ten tourist markets, replacing the Netherlands. 

Figure 6: Top Ten Tourist Markets, 2019 
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TOURIST ARRIVALS BY REGION 

Figure 7(b): Tourist Arrivals from European Markets,  2014 -2019 

Namibia draws the biggest percentage of tourist arrivals from SADC countries (Angola, South Africa, Zambia, 

Zimbabwe, Botswana), in 2019, the African and China markets have both seen growth in 2019. The Europe and 

North America observed a decrease in tourist arrivals. The decrease from the North America can be attributed to 

the fact when the Millennium Challenge Account (MCA-N) ended in 2014 and no new aggressive marketing effort 

continued for that specific market. The decrease recorded in the European market could be that the source markets 

had reached their peak that leave Namibia Tourism Board (NTB) to venture into new potential markets such Asia 

and Middle Eastern countries. 

Figure 7(a): Tourist Arrivals from African Markets,  2014 -2019 
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Figure 7(c):  Tourist Arrivals from North America,  2014 -2019 

Figure 7(d):  Tourist Arrivals from China, 2014 -2019 
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TOURIST ARRIVALS BY PURPOSE OF VISIT 

Figure  8: Tourist Arrivals  by  Purpose of  Visit, 2018-2019 

This section represent the tourist arrivals by purpose of visit which is classified into four groups namely Visiting 

Friends/ Relatives (VFR), Holiday/ Recreation, Business, and Other Purposes which comprise travelers in transit 

and diplomats. Comparing 2018 to 2019 figure, there was a slight increase of 2.4% for those visiting friends and 

relatives, business at 2.8% , and other purposes recorded an increase of 38.0%. A 1.1% decrease was observed 

for Holiday tourists in 2019 .  



12 
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Angola, South Africa, Germany and France are dominating the category of holiday travelers. While from overseas, 

Germany, France and United Kingdom dominate the overseas market travelers and for Business tourists,  China, 

Germany and United Kingdom dominate this category. Out of the total tourist arrivals 14.4% were business 

travelers which is a good opportunity for Namibia to speed up the implementation of the international and regional 

convention centres as proposed in the National Sustainable Tourism Growth and Development Strategy 

(NSTGDS). Namibia needs to increase its marketing effort to grow the holiday and business niche given that the 

current high visiting friend and relatives niches is not a significant spender in terms of tourists spending. Angola 

surpass South Africa as the main African tourist to Namibia, it is recognized that these are travelers coming for 

retail and medical tourism. 

Figure 9(b): Tourist Arrivals  by Purpose of  Visit, 2019 

Figure 9(a): Top Ten Holiday  Tourists, 2019 
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TOP TEN OVERSEAS TOURIST BY PURPOSE OF VISIT 

Figure 10(a): Top Ten Overseas  Holiday  Tourists, 2019 

Figure 10(b): Top Ten Overseas Business Tourists, 2019 

NTB 
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INTENDED LENGTH OF STAY 

Figure 11: Average Intended  Tourists Length of Stay, 2019 

 

In 2019,  tourist prefers staying in Namibia for 4 to 7 days, this was the same day stayed recorded in 2018. This 

was less nights spent by travelers compared to 2016 - 2017, which was 8 to 14 days. African travelers spent on 

average 4 to 7 days compared to Europe and north American travelers that spent an average 8 to14 days. This is 

due to the facts that African travelers mostly come to visit friends and relatives as compared to international 

travelers who come for leisure. 
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TOURISTS GENDER PROFILE 

Figure 12(a): Gender Distribution of Tourists, 2019 

Figure 12(b): Gender Distribution of Tourist by Regions, 2019 

Gender distribution for 2019 follow the same pattern as that for 2018, with males tourists dominating for both 

regions, representing 60% while female tourists represent 40% of the total tourist arrivals.  Moreover, the 

percentage of male travelers per regions are as follow; Africa 61.4%, Europe 54.5%, North America 52.1% and 

Others 60.3%. This could be because of Namibia is a destination for nature adventure and trophy hunting.  
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TOURISTS AGE PROFILE 

Figure 13(a): Tourists Age Distribution, 2019 

The distribution of travelers by age groups shows that travelers within the age category 30-39 recorded the highest 

number of 418,701 accounting 26.2%, followed by age group 40-49 with 350,913 accounting for 22%. This pattern 

of age group distribution followed the same pattern as recorded in 2018.  

Regionally the 30-39 age distribution shows that travelers from Africa mainly visits their friends and relatives, while 

the 60+ is dominated by travelers from Europe and North America mainly come for holiday. 

Figure 13 (b) : Tourists Age Distribution by Regions, 2019 



 

17 
Statistical Report 2019|Ministry of Environment , Forestry and Tourism  

TOURIST POINTS  OF ENTRY 

Figure 14: Tourist Arrivals by  Points of Entry, 2019 

Namibia has more than thirty (30) point of entries, which can be accessed through air, road, sea and rail. In 2019, 

the Northern border and North-Eastern border posts recorded the highest entry of travelers amounting to 479,399 

and 432,552 respectively, which are mostly used by Africans coming from neighboring countries via roads. Out of 

1,595,973 tourists, 19.9% uses HKIA. The international (HKIA) observed the highest percentage of international 

travelers mainly from Europe and North America. It is clear that air connectivity remain the main driver for 

international tourist arrivals, although for 2019 HKIA and Eros airports recorded a decrease as compared to 2018.  

Point of Entry 2018 2019 Change 

HKIA 24.9% 19.9%  

Northern Border Post 24.7% 30.0%  

North East Border Post 30.8% 27.1%  

Trans-Kalahari Border Post 4.8% 5.2%  

Southern Border Post 11.5% 14.6%  

Eros Airport 0.1% 0.0%  

Other Airport 0.4% 2.1%  
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TOURISTS MODE OF TRAVEL 

Figure 15(a): Tourists Mode of Travel, 2018 - 2019  

Figure 15(b): Tourists Mode of Travel by Regions, 2019 

There are three significant modes of travel namely; road, air and sea. It is however observed that most tourists 

entered Namibia using roads accounting 54.1% (863,389). It is unsurprisingly to note that arrival by road is mainly 

by travelers from SADC countries. Moreover, air travel accounted 42.8% (683,551) of tourist, which is an increase 

as compared to 24.0% in 2018. Tourists who arrived by sea accounted for 2.4% amounting to 38,639, while other 

mode of transport recorded 10,394 representing 0.7%. 
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Figure 16 : Tourist Arrivals by Airlines, 2019 

The South African Airways brought in more travelers 41.8% (285,997) in 2019 followed by Air Namibia 37.8% 

(258,187), and British Airways 5.5% (37,935). There is an interchange between the national airline (Air Namibia) 

and South African Airways as compared to 2018 in terms of carrying travelers into Namibia. Air Namibia brought in 

more travelers from Europe market, while South African Airways brought in more travelers from other markets. In 

contrast, in 2018 Air Namibia brought in more travelers from Africa and Europe. Since there is a significant growth 

in terms of air connectivity, it is of utmost importance for the Government to accelerate the upgrading of Hosea 

Kutako International Airport to make Namibia as one of the best connection hubs in SADC to boost tourism, as 

proposed in the National Sustainable Tourism Growth and Development Strategy (NSTGDS). There is significant 

decrease in all airline tourist arrivals at Hosea Kutako International Airport, except South African Airways. 

TRAVEL BY AIRLINE 
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TOURISTS SEASONALITY OF TRAVEL 

Figure 17: Tourist Arrivals by Month, 2019 

Figure 18: Tourist Arrivals by Quarters, 2019 

Statistics uncovered that tourists preferred to travel to Namibia between September – December season in 2019 as 

depicted in figure 16 below. The overall tourist arrivals revealed a high observation recorded in August followed by 

October to December season while the lowest was recoded in January to March season. To avoid tourism being 

seasonal, the country need to diversify its products offering as well as invest in domestic tourism marketing. In 

addition, to consider identifying other potential markets.  
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For the past years, the Namibian tourism sector has been receiving a significant increase of foreign arrivals and 

tourists, which in 2019 is demonstrated by 1.3% and 2.5%, however the industry continue facing challenges such 

as seasonality and air connectivity. African market continue to dominate the tourist category and accessing the 

country via road as preferred mode of transport. 

 

The findings reveal that, it is advisable for the government to increase the budget allocation for Namibia Tourism 

Board (NTB), to enable it to make Namibia brand more visible on international marketing platforms targeting the 

European markets were most buying power travellers are coming from.  

 

The results shows that more tourist come from Angola, hence there is a potential for Air Namibia to increase its 

flights to SADC countries, as most travellers from those countries often coming for medical reasons, shopping, and 

visiting friends and relatives.  

 

Although the Country has recorded a slight increase in arrival, a big chunk is by those visiting friends and relatives 

which is mainly by travellers from SADC, it is thus imperative that the country changes its efforts to come up with 

tourism products targeting the SADC region in order to attract leisure tourists. 

 

Also, the tourism industry need to revive and diversify its products offering to make Namibia as a first point of entry 

to the region as well as main destination, instead of being used as a transit or departure point. To avoid tourism 

being seasonal, the country need to diversify its products offering as well as invest in domestic tourism marketing. 

In addition, to consider identifying other potential markets that could travel when it is off peak. 

 

There is a need to intensify the marketing strategy for Namibia Tourism Board (NTB) to ensure that Namibia is a 

preferred destination in sub-Sahara Africa. Namibia needs to strengthen the tourism development in terms of 

infrastructures (e.g. road, hotel, communication) to accommodate large number of tourists. Hence, it is a good 

opportunity for Namibia to speed up the implementation of the international and regional convention Centre’s.  

CONCLUSION AND  RECOMMENDATIONS 
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Considering the current situation as presented by COVID-19 the country especially the Namibia Tourism Board 

need to realign its marketing strategy to promote Namibia as a safe a destination during and post covid-19. The 

Namibian tourism industry should consider boost domestic tourism, to serve as a buffer against external shocks 

such as Covid pademics, Ebola and other force majeure. 

The Government in collaboration with Namibia Airport Company (NAC) should consider accelerating the upgrading 

of Hosea Kutako International Airport (HKIA) to make Namibia as one of the best connection hubs in SADC to 

boost tourism, as proposed in the National Sustainable Tourism Growth and Development Strategy (NSTGDS).  

As the HKIA is being upgraded it is necessary to also consider upgrading the computerized border system at the 

airport to ensure effective and efficient capturing of arrival and departure data. 

NTB 
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Table 5: Tourist Arrivals by Nationality and Sex, 2019 
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NOTES 
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